
💬 Let’s talk about design

Creating an amazing Kickstarter 
campaign 🤩



summary

Tips and tricks on tabletop campaign design

● Duration of the campaign

● Category & sub-category

● Pre-launch page

● Title & subtitle

● Project illustration & video

● Rewards

● Campaign page

● Stretch goals



About your campaign:
 Duration and categorization ⏱



Duration

Our advice: about 30 days

Why?

● 2 payrolls
● Give time for the campaign to reach its audience

What about short campaigns?

● Be careful of survivor bias



Category and sub-category

● Category: Games

● Sub-category: Depending on the project, consider alternative subcategories (and 
you can change them)



Project pre-launch page 🚀



Project pre-launch page

What is a pre-launch page?

● Page that says “This game will soon be launched on Kickstarter!”

● Call-to-action = button to Follow this project

● Main goal → Obtain followers (because 10 to 20% of followers will convert 

into backers)

When to launch it?

● At least 2 months before your campaign starts.



Project pre-launch page content

● Title, Subtitle and project keyart.
● You can modify any element at any time before the campaign start.
● Note that your project URL will serve as your Pre-Launch Page URL until you’ve 

launched your campaign.



🎲 TITLE and subtitle



TITLE

● 60 characters max
● Title of your game
● We ❤ emojis
● Displayed everywhere
● You can modify your title at anytime

⚠ The first title you’ll validate on Kickstarter (+ your name as project creator)  will 
define the project URL… which is final!



TITLE - Examples



subTITLE

● 135 characters

● Further information about your game (pitch)
○ Type of game 
○ Number of players
○ Famous designer

● Always appears alongside the title 



Project Keyart & video 🎨



PROJECT KEYART

● Appears with the title and subtitle 

● Can be modified before and during the campaign

● Add key information to the project illustration: 
○ Board games: number of players, duration of a game, age, languages, a packshot of your 

box, game components…
○ Role-playing games: Game system logo

● Be careful if you add text to this image



examples

● Exemples d’illustrations de campagnes







VIDEO

● Present the high concept of the game.

● Don't put all your energy into making it, as it is not the most important element of your 
campaign to sell your tabletop game.

● Not mandatory for TTRPGs.

● To make the most of your video, consider what elements could take advantage of being 
showed animated, and make sure they are featured in your video.





Rewards 🎁



Rewards

Composition

● Title: 40 characters max

● Header: 
○ Why this reward is different from others?
○ Extra key info (Shipping, Languages)

● Items:
○ 1 emoji per item to differentiate them.



Rewards

Limited rewards

● You can configure your rewards to be available:
○ Limited time
○ Limited quantities

● It depends on your strategy!

Advices

● Consider readability and Analysis Paralysis.

● Think carefully about your rewards before launching 



examples



Campaign page 📜



Quick tips

● “Shipping friendly” icons at the top of the page. 

● Format your text in the Kickstarter tool, or format all your text in images?

● Respect minimal width for images: 680 px (200MB or less | JPEG, PNG, GIF, TIFF 
or BMP).

● Separate the different sections of your page with illustrated titles, so the visitors 
know which section they are currently visiting.

● Make sure a single person is working on the page at the same time!



General structure

● Highlights, USP overview
● Rewards description and content
● How to play / Demo the game
● Previews
● Stretch Goals
● (optional) Community Goals
● Detailed USP
● Shipping costs + taxes
● Why Kickstarter
● Team presentation
● Risks
● (optional) Environmental commitments
● (optional) Project Budget



Stretch GOALS 📈



Stretch Goals

⚠ DO NOT ANNOUNCE YOUR STRETCH GOALS ⚠

Two Schools:

● One evolving illustration
● One image per goal

Communicate clearly on them (rewards)



Stretch Goals



Stretch Goals



AFTER THE CAMPAIGN🎉



After the campaign

⚠ Campaign CANNOT be edited after it has ended ⚠

Post campaign landing page:

● Title
● Subtitle
● Keyart
● Call to action
● Theme







CONTACT

The Crowdfunding Agency

contact@crowdfunding-agency.com

twitter.com/CrowdfundAgency 

crowdfunding-agency.com 

mailto:contact@crowdfunding-agency.com
https://twitter.com/CrowdfundAgency
http://www.crowdfunding-agency.com


Tips and inspiration to design our first KS campaign  

Learn more about campaign marketing and promotion on Kickstarter 

 How to make our upcoming campaign worthy of being a "Project We Love" for Kickstarter 

 How to expand the second campaign

 What specific "must haves" do you have for pre-campaign setup and launch?  

We would like to know all the possible channels that can help with promotion and exposure of a KS project


